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 Impact 

 Citations 

 Reach different audiences 

 Generate media interest 

 Improve chances of funding 

 Networking / social media 

 

access  downloads  citations  impact 
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 Citation analysis 

 Media comment 

 Usage (i.e. downloads) 

 Adoption of research in practice, government policy, industry etc. 

 Repackaging of research for new audiences 

 Student learning 

 

How many citations have you had? 
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Citation analysis or bibliometrics refers to quantitative 
analysis of research publications and influence or impact 
of the research work on others.  

 Three major sources of citation data: 
 Web of Science  

 Scopus 

 Google Scholar 
 

Which one is best? 
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 The most widely used research metric of all. 

Measures both productivity (number of publications) and 
the impact of the research publications based on the 
number of times the publication has been cited. 

 Available for use on Web of Science, Scopus and Google 
Scholar 

What is your h-index? 
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Author Disambiguation 

 ResearcherID (WoS) 

 ORCID (Open) 

Search Engines 

 Google Scholar 

Institutional Repositories 

 Universities 

 

Social Media 

 Researchgate 

 Academia.edu 

 LinkedIn / Slideshare 

 Blogs / microblogs 

 YouTube 

Review Repositories 

 Publons 
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 Endnote database 

 ResearcherID (www.researcherid.com) 

 ORCID (www.orcid.org) 

 Institutional Respository 

 Google Scholar Profile (scholar.google.com) 

 Researchgate (www.researchgate.net) 

 Academia.edu (www.academia.edu) 

 LinkedIn (www.linkedin.com)  

 

http://blog.impactstory.org/ 
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 Import publications from EndNote 

 Attach author copies to ResearchGate + Academia.edu 

 Import contacts from email, social media etc … build your 
network of followers 

 Add projects and grants 

 Link to ResearcherID, ORCID etc. 
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 Open access?? 

 Avoid poorly indexed journals 

 Share publications on social media - join special interest groups 

 Share presentations on SlideShare, YouTube etc. 

 Get your own blog 

 Update your university profile page 

 Optimise title, abstract, keywords of papers (i.e. the free stuff) 

 Publish good quality work in good journals 

 Network offline 
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